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Tab.1 Major aroma-based tourist sites
/ hm? /
Tourist site Location Area Programe Visitors
1.5 Food and b ightseei hop- 1
Aromatic World Village Haikou ooc and heverge  sighiseciig  shop
ping outdoor activities
8 Food and beverage sightseei shop- 1
Fengsheng Aromatic Grass Garden Haikou ,00 an evera.ge. . sighiseeing - Shop
ping outdoor activities
Hainan Fushan Houch ffee Cul 1 ) ~
fimdn ushan Houchen - Coffee - Culture Fushan ! Food and beverage sightseeing 50 ~60
Village
. 184 ) : _ 50
Yalong Bay International Rose Valley Sanya Food and beverage sightseeing
. . . , 42 ) . . 100
Xinglong Tropical Botanic Garden Xinglong Food and beverage sightseeing
13.3 ) 10 ~20
Xinglong Medicinal Plant Garden Xinglong Food and beverage sightseeing
. . o 3.3 ) : , 5~10
Dingan Wenbifeng Agarwood Garden Ding’ an Food and beverage sightseeing
2.2
2.2.1 (1) 1.5
hm’ o (2) .
N N N N N 200 N N N
. cs . (3)
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A Survey and Analysis of Present Status of Aroma-based
Tourist Sites in Hainan Based on Questionnaire

HUANG Wenjun' LAN Jianting® WANG Jian®
(1. Development and Planning Division Hainan University Haikou 570228; 2. College of Horticulture and Landscape

Architecture Haikou Hainan 570228)

Abstract: Many aromatic plant resources exist in Hainan providing huge development potential for aromatic
tourism in this province. A survey was made of the distribution of aroma-based tourist sites in Hainan and the
characteristics of tourism to these aroma-based tourist sites in Hainan are analyzed to provide more information for
reference to build typical aroma-based tourist sites in Hainan. In this survey field visits were made to these sites
and questionnaires were prepared and delivered to the visitors visiting the 2 typical tourist sites in Hainan. The
survey showed that the current aroma-based tourist sites in Hainan could not meet the peoples demands. In the
aroma-based tourist sites there still existed some limitations that need improvements in landscape design recrea—
tional activities and facilities as well as designing of a large fragrant flowers area aromatic plants healthcare are—
a and aromatic vacation cottages. Some suggestions were made based on the survey and analysis for the better—
ment of the building of aroma-based tourist sites in Hainan.
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